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SUSTAINABILITY WORK

Sustainability is a team effort, and we are fortunate
to be a company full of and surrounded by dedicated
people. Melon’s sustainability work is governed from
its head office in St. Petersburg. The idea of sustainable
business permeates all levels and departments
within Melon Fashion Group; management sets the
overall guidelines, the HR department popularizes
environmental events in office, our brands develop
initiatives in shops and outdoors and our office
in China checks the social and environmental
characteristics of our suppliers along with quality
measures.

PABOTA B OBAACTMH
YCTOUUUBOTIO PA3IBUTHUA

YcTonumBoe pa3BuTMe obecneumBaeTcs CACXKEHHbIMU
YCUAUAMU KOMOHAbBI. HOM MOBE3AO - HOC MOAAEPXKMU-
BOIOT MPEAOHHbIE CBOEMY AeAY U HEepPABHOAYLLHblE
AoAU. MHMLUMATUBO B OBAQCTU YCTOMUMBOIO PA3BUTUSA
QopMMpyeTcsa B FOAOBHOM ocpuce B CaHKT-lNeTepbypre.
Maea yYCToOMUMBOro BeAeHMa BU3HEeCOa pedaAusyeTcsa
HO BCeX YPOBHAX M BO BCEX MOAPA3AEAeHUAX Melon
Fashion Group: pykoBoAUTEAM YCTOHOBAMBAIOT
obuwme opmeHTmpbl, HR aAenapTaMeHT 3aHMMaeTCcH
MOMNYAAPUIOLMEN DKOAOTMUECKMX MeponpuaTtun,
MPOBOAMMBIX B OCoMCe, BpPEeHAbl MPOBOAAT OKLMUMU
M PO3BMBAKT WMHULMATUBbBI B CBOMX MArO3UHOX
M 30 UX NPeAeAdMU, a HAW oPunc B KUTae He TOAb-
KO MpoBepsaeT KAaUuecTBO MPOAYKLMUM MOCTABLLMKOB,
HO M MPOBOAMUT AYAMUT HO COOTBETCTBME NMPEeANPUATUM
COLMAABHBIM U 9KOAOIMUECKMM HOPMOM.

Mbl — Melon Fashion Group

Our aim is to operate sustainably in every business
process. To do this we have found that the general
efforts of people within Melon Fashion Group are
not enough, we feel mature enough to set up a
sustainability team.

We understand that the highest impact on the
environment of our operations relates to the
production of clothes; this is why we decided to start
with a Sustainable Supply Chain Project Manager.
We are proud to say that the position was filled by
an internal candidate who has wide experience of
work with suppliers and a thorough knowledge of the
company’s processes and its active life position.

Melon Fashion Group

Hawa ueAb - BbICTPOUTb BU3HEC-NpoLecChl B PAMKOAX
YCTOMUMBOIrO pPa3BUTUA. AAG AOCTMIKEHUA HALLEN
LEeAM MOAAO OAHMX AMLLIb YCUAMIMN TexX, KTo paboTaeTr
B M3AOHE, MO3TOMY Mbl pPEeLUMAM COPOPMUPOBATDL
KOMOHAY MO YCTOMUMBOMY POA3BUTUIO.

MOCKOABKY M3 BCEX KOMMOHEHTOB HALLEeN AeATEeAbHOCTMU
HOMBOAbLUEEe BO3AEMCTBME HA  OKPYXKALWYo
cpeAY OKO3blBAeT MPOU3BOACTBO OAEXAbI, Mbl
PEeLMAN HOUATb C AOAYKHOCTU PYKOBOAMTEAA MPOEKTa
LLeMOUKM MOCTABOK. Mbl FOPAMMCS, UTO 3TY AOAXKHOCTb
30HAA BHYTPEHHUIM KAHAMAOT C GOAbLUMM OMbITOM
pPa60oTbl C MOCTABLLUMKOMMU, KOTOPbLIM OTAMUHO 3HOKOM
C TMpoLeccaMM KOMMOHUM U UMeeT OaKTUBHYIO
YKU3HEHHYIO MO3ULLUIO.



We are Melon Fashion Group

OUR VALUES

At Melon, we believe that sustainability needs to
be a mindset and integrated in everything we do.
It's not about working with sustainability - it's about
working in a sustainable way. As a tfeam, we strive to
make the customer experience outstanding, always
with passion and commitment. And we think good
values make all the difference. These are the ones
we live by:

e Freedom

e Business

¢ Common sense
e A start-up spirit
e Concision

e Openness

e Sustainability

OUR STRATEGY

We have decided to dedicate the next year, 2021, to
data collection and Supply chain analysis. We also
have an ambition to set our first targets as a result of
this analysis.

Sustainability report 2020

HAWWU LEHHOCTM

B MaAOHEe Mbl BEPUM, UTO YCTOMUMBOE PA3BUTUE AOAIK-
HO CTOTb UACTbIO HALLErO MbILUAEHUA U AeXKATb B OCHOBE
BCEX HOLLUMX AEA. DTO HE MPOCTO PABOTA C YCTOMUMBBIM
PA3BUTMEM - 3TO OCO3HAHHOCTb B KOXXAOM pabouem
acrnekTe. KoMaHAQ M3AOHO CTpeMMTCca AOCTUI-
HYTb BbICOKOro YpOBHA YAOBAETBOPEHHOCTM HALLMX
nokynaTeAem, YBAEUEHHO U OTBETCTBEHHO paboTas
AN AOCTUMXKEHUA 2TOWM LeAu. Pelwadwwyto poAb
UFPAOT LLEHHOCTU, MO3TOMY HALLA XM3Hb U paboTa
CTPOATCH HA OCHOBE CAeAYLLMX KYAbTOB:

o CBobGoaAbl

e bBusHeca

e 3APABOIro CMbICAQ
e Ayxa Start-up

e KpaTkocTtu

e OTKpbITOCTU

J OCO3HAHHOrO PA3IBUTUNA

HAWA CTPATEIud

2021 roa Mbl MOCBATMM COOPY AOHHbBIX U AHOAMU3Y
LLEMOYKM MOCTOBOK. Ho OoCHOBE 3TOro AHOAM3A Mbl
BblpaBOTAEM HALLUKM MepPBble LEeAU.

Mbl — Melon Fashion Group

OUR CULTURE

At Melon, we know that two is betfter than one and
that together we can make a greater impact. We
see ourselves as a family—always supporting one
another, always pushing one another, and always
holding one another accountable for making the
decisions that will bring us to our ultimate goal to be
at the cutting edge.

DIVERSITY

We have the ambition of being the leading fashion
retailer in Russia. We understand that to reach this,
diversity is an essential aspect. Diversity and inclusion
came into our life long ago.

Melon unites people of different religions, nations
and ages in one ambitious team. The age of our
employees varies from 18 to 80. What we value most
is personality and talent and we know that talent
opens up where it is free. That is why we don’t have
a dress code, fixed work hours, nor any stereotypes
regarding people’s private life.

Today, the majority of our employees are women.
We believe this works to our advantage and reflects
the majority of our customers. But the men working
at our Company also make a great contribution to
its development. The team of top managers shows a
successful balance in the company’s leadership.

START-UP

We are not afraid of the impossible and dare to do
things that others would not risk. We encourage our
people to bring their ideas to the management and
to feel free to speak up about any ideas they have.
Because we know that to be a leader we must be an
innovative company.

Melon Fashion Group

HAWA KYABTYPA

B ocHoBe HaweM KYAbTYPbl AEXKWUT MOHUMAHME, UTO
BABOEM MOXHO A0BOUTbLCA BOAbLLUErO, UEM B OAMHOUKY.
Hawa KoMaHAQ - 2TO ceMba. Mbl BCEraad NOAAEPYKMBOAEM
APYr ApYra, NoMoroeM ABUIATbCA Brepea, O eule
BCerad rnoMHMM o6 OTBETCTBEHHOCTM 30 Te pelueHusd,
KOTOpble MOMOryT B AOCTUMKEHWW HALeM OCHOBHOM
LeAn — BblTb B ABAHIAPAE.

PA3HOOBPA3MUE

Kok Beaywmnm fashion-petenaep Poccun, ™Mbl
CTPEeMMMCH K PA3HOOBPA3MIO BO BCEX €ro MPOABASHUAX.
PazHoob6pasne 1 MHKAIO3MA  AOBHO  BOLUAMU
B HOLIY >XMU3Hb.

Melon Fashion Group o6beaMHAET AlOAENM PA3HbIX
pPeAnrmm, HOLMOHAOABHOCTEN U BO3PACTOB: BMECTE Mbl
eAMHOA U LLeAeYCTPEMAEHHOA KOMOHAQ. Y HAOC paboTatoT
AtoaM B Bo3pacTe oT 18 Ao 80 AeT. M Mbl 3HAEM, UTo
TOAGQHTbI POCKpPbIBAOTCA HO cBob6oae. AMUHOCTb U ee
CMOCOBHOCTU — TO, UTO Mbl LLEHWMM B MEPBYIO OUepeAb,
MO3TOMY Y HAC HET YKECTKOro ApPecc-Koad M CTPOroro
PACMOPAAKA AHSA, O eLe Mbl CBOBOAHDBI OT CTEPEOTMMOB.

BOABLUMHCTBO COTPYAHMKOB — >KEHLUMHbI. DTO HOLlle
npemMyLLecTBo, COAMMKAOLWEee HAC C  HAWWMK
nokynateAaMm. Ho My>KumHbl, poBoTatoLLME B KOMMAHMM,
TAKXKE BHOCAT HEOLLEHUMbIN BKAGA B PA3BUTUE BU3HECA.
KoMOHAO  TOM-MeHeAXXepOoB TMpeACcTaBAdeT cobown
ycnewHbi 6AAAHC B YNPABAEHUM KOMMOHUEN.

AYX START-UP

Mbl He 60OMMCA HEBO3MOXHOIMO M AEAdeM TO, HA UTO
ApPYyrme He pelmnAncb Obl. Kaxkablt COTPYAHMK MOXKET
CMEeAO MPeAAaraTb CBOM MAEW, 3HAS, UTO ero YCAbILLAT.
Beab TOAbKO MHHOBOLIMOHHOA KOMMOHWMA CMOCOBHO
CTOTb AMAEPOM.
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UN SUSTAINABLE GOALS
lleann OOH B 0B6AQCTM YCTOMUMBOIO PA3BUTUS

In 2015 the United Nations set its Sustainable
Development Goals (SDG). The SDGs are 17 goals
to make our world a better place by 2030. They
include great targets such as the ending of world
poverty, fighting inequality and ameliorating climate
change. These SDGs have been oaogreed by
governments, demanding action from all countries.
However, achieving these goals is heavily dependent
on support from everyone, and companies such as
Melon Fashion Group have an important role to play.

B 2015 roay OpraHmzauma ObbesaMHEHHbIX Hawumin
(OOH) npoBo3araacmaa 17  Leaeit ycToMumBoro
pasutna (LUYP), HAMPABAEHHbIX HOA YAyulleHue
Mupa K 2030 roay. B mx umcae - UCKoOpeHeHue
6eAHOCTHN, HEepaBEHCTBO, 6opbbd C WM3MEHEHMEM
KAMMOTO. LleAnm  corAdcoBaHbl  MPOBUTEABCTBOMMU
M TpebytoT yuacTmsa Bcex CTPOH. OAHOKO AOCTUXKEHUE
3TUX LLeAeN B 3HAUMTEAbHOM CTerneHu onpeaeAseTcsd
BCEOOLMM YuacTmeM, M TOKMe KOMMAOHMKM, KaK Melon
Fashion Group, UrpatoT BaXXHYIO POAb B 3TOM MpoLLecce.

YCTOMUUNBOIro paA3BUTUSA

LeAan OOH B o6AQCTMU

UN SUSTAINABLE

GOALS
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Un Sustainable Goals

By working together, we can drive change towards
a more sustainable future for both people and the
planet, while at the same time increasing profit
and improving cost efficiency and productivity.

When the SDGs were launched, we went through all
the goals as well as their targets and identified which
ones were most closely connected to the nature of
our business and the impact we could have. From the
17 goals we have chosen 6.

As much as these goals are intertwined with each
other, so they are connected with our work. Thus,
we have used these six SDG items throughout this
Sustainability Report.

Sustainability report 2020

O6beAnHAACD, Mbl MOXEM MeHATbCA AN
yctonmumBoro 6yaylluero nMAAHeTbl, OAHOBPEMEHHO
noBbILLIOA MPUObIABHOCTb, MNPOU3BOAMTEABHOCTb
M 20PCPEKTUBHOCTb 3ATPAT.

Mocae npeacTaBAeHMA LUYP ™Mbl onpeaeAnaun
AAA ceba  HouboAaee  TeCHO  CBA3OHHble C
fashion-6nsHecom HOMPOBAEHUS, B KOTOpPbIX
MOXKeM OKQ3aTb HOMOOAbLUEE BAUAHME.
N3 17 ueaen Mbl BbIBpaAK 6.

DTN LEeAN CUAbHO MepenAeTaoTCca APYr C APYrom
M ABAAKOTCA HEOTbEMAEMOM UACTbiO HAweW paboThbl.
TokmuM obpazoM, B OTueTe 06 YCTOMUMBOM PA3BUTUM
Mbl PACCMAOTPUBOEM YKA3AHHbIE 6 Leaen LIYP.

Llean OOH B 06A0CTH YCTOMUMBOIO PA3BUTUA

Melon Fashion Group

TRANSPARENCY AND COLLABORATION
[fpo3pAaduUHOCTb U COTPYAHMUECTBO

In support of the concepts of transparency and
collaboration these matters should be taken into
account on the way to a more sustainable fashion
industry. Inspired by the Transparency Pledge, we
have made our customers aware of the suppliers
who have produced the clothes - we place this
information on each label.

Collaboration with other interested companies such
as suppliers, industry peers and other partners
is crucial if we want maoke a difference for future
generations. No company can do this alone,
particularly in an industry as global, complex and
intertwined as fashion.

We take part in multiple, mainly charitable,
commitments, where we join forces with others.
We are proud of all the initiatives listed below
and would particularly like to highlight our
commitment to the UN Sustainability Goals as this
initiative has the potential to transform our industry.

Ha nyTh K pasBUTUIO MPUHLMMNOB YCTOMUMBOIO PA3BUTUSA

fashion-mHaAycTpUmM BOXXHO NPEUAEP>*KMBATbCA
MPUHUMMAOB  MPO3PAYHOCTM UM COTPYAHMUECTBA.
BaoxHOBMBLUMCDH Transparency Pledge, Mbl

pasMellaeM  MHQQOPpMAUMIO O NMOCTABLUMKAX  HA
ITUKETKAX KOXKAOM BELLM.

XeAaHne U3MEeHUTb MUP K AYULLEMY AAG BYAYLLMX
MOKOAEHMIN — BOAXHOA COCTABASAIOLWLOA AAA HOLWIEro
COTPYAHMUECTBA C 3AMHTEPECOBOHHbBIMWU KOMMAHUAMM,
MOCTOBLUMKAMU, APYIUMU MPEANPUATUAMU OTPOACAMU
M NAPTHEPOAMU. HM OAHO KOMMOHMA HE MOXKET CAEAOTb
3TO B OAMHOUKY, OCOBEHHO B TOKOM TFAOBOAbHOM
OTPACAM, KOK MOAQ, FAe BCE CAOXKHO OPraHM3OBOHO
M B3AMMOCBA3AHO.

Mbl  yuacTBYeM B  MHOMOUMCAEHHbIX MPOEKTAX,
BKAIOUOA OAOrOTBOPUTEAbHbIE, raAe oObbeaMHAeMCH
C ApPYrumm KOMMOHUAMU. Mbil ropammca
MPEACTOBAEHHBbIMU  HUXKE MHULMATUBOMKU U XOTUM
0COBEHHO MOAUEPKHYTb HAWY MPUBEPKEHHOCTb
LLYP, koTopble MOryT M3MEHUTb HOLWWY OTPACAb.

"
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Cooperations With Suppliers
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COOPERATION WITH SUPPLIERS
PaoaboTd C MNOCTAOBLWMKAOMMU

We don’'t own sewing factories, but we cooperate
with external suppliers. In 2020 we worked with 240
suppliers in 7 countries.

RUSSIA / POCCUY
KYRGYZSTAN / KUPT M3UNH

UZBEKISTAN / Y3BEKNCTAH

INDIA / UHANA
VIETNAM / BbETHAM

BANGLADESH / BAHI'AAAELL

CHINA / KUTAM

Y HAC HeT COOCTBEHHOro LWBEWHOro MPOM3BOACTBA.
MpoaAyKLMAa BPEHAOB M3rOTABAMBAETCA HO QOABPUKAX
BHeLWHMX nocTtaBwmkoB. B 2020 roay Mbl paboOTAAM
c 240 NoCTABLUMKAMU U3 7 CTPAH.

0,2%
0,4%
1,2%
1,3%
4,7 %
6,7%
85,5%

PaoboTa ¢ nocTaBLLUMKAMM

COMPLIANCE WITH POLICIES

We are aware of the fact that among our activities
the production of garments has the highest impact
on both nature and the social environment. That's
why we pay exceptional attention to our suppliers
and monitor their production. We would like to unite
our resources and make a mutual contribution with
our partners towards more sustainable development.

Meeting these challenges, our company must ensure
that its partners work in full compliance with both
local laws and our internal requirements. For this
reason, we include our corporate Code of Conduct in
all purchasing contracts as an inalienable part.

Melon Fashion Group

COBAIOAEHUE NPABUA

Mbl 3HOEM, UTO CcpeAM BCeW HOLlen AEATEAbHOCTM
MMEHHO NMPOM3BOACTBO OAEXADI OKO3blBOeT
HOMBOAbLUEE BAMAHME KOAK HO MpupoaY, TOK M HA
CouMaAbHYIO cpeay. BoT noueMy KoMnaHua yaeaqaeTt
MPEPUCTAAbHOE BHMMOHME K HALIMM MOCTOBLLMKAM.
BMecTe ¢ nopTHEpPOMU Mbl CTPEMUMCH OBbEeAUHATb
YCUAMSA pPOAM OBLLLErO BKAGAQ B PO3BUTUE Copepbl
YCTOMUMBOIro PA3BUTUS.

AAS HOC BOXKHO, UTOObI NnapTHEPDbI pO6OTO/\l/I B MOAHOM
COOTBETCTBMUN KOK C MECTHbIM 3OKOHOAQTEABCTBOM, TOK
M C HOWWMMKM BHYTPEHHNMMA Tpe6OBOHl/I§|Ml/I. HeoTbemaemon
UAQCTbO AOFoBOpPA 3AKYUMOK HABAAETCH Tpe6OBOHMe
O COBAOAEHUM KOPMNMOpPATMBHOIO Koaekca moBeaeHMA.

13
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Cooperations With Suppliers

CODE OF CONDUCT

In 2020 we updated our Code of Conduct which is
obligatory for all garment suppliers to the company.
In the new version we paid great attention to the
environmental conditions of the supplier.

Below is a summary of its requirements and
highlighted new positions. It establishes the standards
of ethical and responsible business.

Sustainability report 2020

KOAEKC NOBEAEHMUA

B 2020 roay Mbl 06HOBUAM KOAEKC MOBEAEHUS, KOTOPbLIM
aBAAeTCH O0O0A30TeAbHbIM AAS BCeX MOCTOBLLMKOB
NPoAYKLMM KOMMNOHMKU. B HOoBOM peaakumm Koaekca
Mbl  YAEAUAM  OOAbLLUE  BHMMOHWA  COBAIOAEHMUIO
MOCTABLLUMKOM MPUPOAOOXPAHHbBIX TPEGOBAHMUM.

Hu>ke npeACTOBAEHbl HOLWKM OCHOBHble TpeboBAHMUA
M BblaA@AEeHbl HOBblEe MOAOXXEHMUd, Bolueallune B Hero.
AOKYUMEHT YCTAHOBAMBOET CTAHAOPTbI  3TUUHOTIO
M OTBETCTBEHHOIO BeapAeHua 6usHeca.

PaoboTa ¢ nocTaBLLUMKAMM

IT INCLUDES ZERO
TOLERANCE FOR:

e Forced labor

e Child labor

e Discrimination

e Coercion and harassment

¢ Retaliation for associations

Moreover, the Code of Conduct requires suppliers
to provide:

e Just and favorable payments
¢ Reasonable working hours

e A safe and healthy workplace

 Traceability of production
e Protection of the environment
e Confidentiality of information

For further information on the MFG Code of Conduct
see our website.

Melon Fashion Group

KOAEKC NMOAPA3YMEBAET
ABCOAIOTHOE HENPUATMUE:

e [lpUMHYAUTEABHOrO TPYAQ

¢ AeTckoro Tpyaad

e AUCKPUMUHALMMK

e TpUHY>XAEHUA U XapaACCMeHTa

e LUTPOQHbBIX COHKLMM 30 yuacTue

B 06beAUHeHUAax (MpogoCco3aX)

KpoMme Toro, B cootBeTCcTBMMU C KOAEKCOM MOCTABLLUMKMK
AOAXKHbI 0BecrneunTb HO CBOUX MPEANPUATUAX:

e  CnpoBeAAMBYIO, AOCTOMHYIO OMAATY TPYAC
e [lpynemMaeMble paboume yachl

e bBes3onacHoe n 6e3BpeaHOE AAF 3A0POBbLA
pabouee MecTo

e [IpOoCAEXXMBAEMOCTb MPOU3BOACTBA
e OxpaHy oKpy>xailowei cpeabl
¢ KOHPUACHLUAABHOCTb MHPOPMALUU

MoAHaOqa Bepcund Koaekca moBeAeHMA MOCTOBLUMKOB
npeACcTaBAeHA HO OQPUUMOABHOM camTe KOMMOHUMN.

15
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Cooperations With Suppliers

FACTORY AUDITS

As most of our suppliers are located in China, MFG
has had a subsidiary there since 2010. 44 employees
work in our Shanghai Office, who carry out audits
of production facilities and control the quality of
production and compliance with our Code of Conduct.

COVID-19 restrictions have affected our audit’s plan,
but we managed to perform all the necessary checks.
In 2020 we significantly improved the guides for our
auditors, adding social and environmental points. In
2020, no maijor issues were identified.

New areas for investigation added in factory audits
since autumn 2020:

¢ whatis the share of local vs foreign workers

¢ whatis the age of the youngest worker (including
visual assessment)

e assessment of workplace safety

e check if the factory complies with all the relevant
environmental lows and regulations

¢ what are the results of environmental audits
(done by governmental bodies or any other like
SGS, QIMA)

¢ what are the results of independent organizations
(like HIGG, SAC)

Sustainability report 2020

AYAUTDBl HA NPEANPUATHUAGX

[MOCKOAbKY OOAbLWIMHCTBO HOLWMX MOCTOBLLMKOB
HoxoaaTca B Kutae, B 2010 roay ™Mbl OTKPbIAM
npeacTtaBuTeAbcTBO Melon Fashion Group B LLaHxae,
rae ceroaHs paboTtatT 44 coTpyaHUKA. OHMU
NMPOBOAAT OYAMT TMPOU3BOACTBEHHbBIX MOLLHOCTEN,
KOHTPOAMPYIOT KOUECTBO MPOAYKLMU U COBAIOAEHME
Hawero Koaekca noBeaeHma.

OrpaHuueHunsa, CBA30HHble C MAHAEMWEN KOPOHA-
BUPYCHOM UHQPEKLMUU, OCAOXKHUAU PEAAU3ALMIO
MAGHO  MPOBEPOK  MOCTOBLUMKOB, OAHOKO  HOM
YAOAOCb MPOBECTUM BCEe HEeOOXOAMMbIE MPOBEPKMW.
B 2020 roaYy ™Mbl B 3HOUUTEAbBHOM CTeneHwu
YCOBEPLUEHCTBOBOAM  AOKYMEHTALMIO, C KOTOPOM
POBOTAT HALWM  AYAMTOPDLI, KYAQ TOKXKe OblAU
BKAIOUEHDI HOBble MOAOXKEHUSA COLIMAABHOTO
M IKOAOIMUEeCKOoro xapaktepa. B 2020 roay
He ObIAO BbISBAEHO CEPbE3HbIX HOPYLLEHWNA.

Ba>xHo oTMeTuTb, UTo ¢ oceHn 2020 roaa npu ayaurte
npeAnpUATUIA MPOBOAUTCA KOHTPOAb B HOBbIX OBAACTSAX:

J AOAA MECTHbIX N MHOCTPAHHDbIX pOGOTHMKOB,

e BO3pACT cCaMoro MAQALLEro PABOTHUKA
(B TOM UMCAE BU3YOAbHAA OLLEHKA),

] OLLeHKO Be30MacHOCTU HO paboueM MecTe,

J npoBepKA COOTBETCTBUA MOON3BOACTBEHHDbIX
MOLLLHOCTEM BCEM nMOMMEHUWMbIM 3AKOHAOM
N MOAOXKEHUNAM MO OXPAHEe OKpg)-KOIOLLI,eI;I cpeAbl,

e PE3yAbTOTbl IKOAOTMUECKMX AYAUTOB (MPOBOAM-
MbIX FOCYAOQPCTBEHHBIMM OPrAHAMU UAU AOOBIMMU
APYrMMM  OPraHM3aumaMm, TaKMMKM KAk SGS,
QIMA),

e pPE3yAbTOTbl MPOBEPOK, MPOBEAEHHbIX HE3dBMU-
CUMbIMU OPraHU3ALMAMMU (TOKUX KOK OMpeAeAeHne
mHaekca HIGG, SAC (BKoAormueckass KoaAuLUSA
MPOU3BOAUTEAEN OAEXKADI)).

PaoboTa ¢ nocTaBLLUMKAMM

CERTIFICATION

In our opinion, fashion in the first place should be
safe. All our garments are subject to strict safety
oand quality control. An independent third-party
organization, approved by government, performs
tests on the clothes for the following characteristics:
breathability, hydroscopicity, toxicity index, color
fastness (for water, friction and sweat) and
chemical safety. Suppliers manufacturing any
products that have direct contact with the skin
of an adult and products that also have direct or limited
contact with the skin of a child, are subject to even
more detailed control: the representatives of these
organizations visit the factory to check the condition
of their production and storage, the quality of raw
materials and the condition of equipment. During
2020, 28 visits were carried out by independent
controllers.

These measures make us confident that we offer
only safe products to our customers.

Melon Fashion Group

CEPTUDDUKALULUUA

Mbl CUMTOEM, UTO OAEXAQ AOAXKHA OblTb HE TOAbKO
CTUABHOM 1 YAOBHOM, HO B MepBYIO ouepeab 6e30MacHON.
HeszaBuncumMaa opraHmsaumsa, oaobpeHHasa [lpaBwu-
TeAbcTBOM Poccumckomn Peapepaumm, MPOBOAUT CTPOMMM
KOHTPOAb  6€e30MaCHOCTH 7 KayecTBa BCEN
NPOAYKLMKM BpeHAOB. AAFG 23TOro CneumaAmcTbl
MPOBOAAT MUCMbITAHUA, BbIABAAIOLLME BO3AYXOMPOHMU-
LLOEMOCTb, TUIPOCKOMUUHOCTb, MHAEKC TOKCUUHOCTMH,
CTOMKOCTb uBeTa (MpM AENCTBUU BOAbI, TpeHUd
M MOTA) M XUMUUECKYIo ©6e30MNaCHOCTb BeLllewn.
Ewie 6oAee TWOTEAbHbIM KOHTPOAb MPOBOAMTCSH
B OTHOLLUEHUM MOCTOBLLUMKOB, MPOMUIBOAALLUX AlODblEe
MPOAYKTbI, KOHTOKTUPYIOLLME C KOXKEeM B3POCAOro
UEeAOBEKO U pebeHKa. [1peaACTOBUTEAU KOHTPOAMPYIOLLIMX
OPraHM3aUMMA MOCEeLLaT OPABPUKY KW MNpPOoBepPSaoT
YCAOBMA HO MPOU3BOACTBE U HA CKAOAE, KOUECTBO
Cbipba U cocToaHMe obopyaoBaHua. B 2020 roay
HE3ABUCUMBIMU  KOHTPOAEPOMU  OBIAO  MPOBEAEHO
28 NpoBepoOK.

3T Mepbl MO3BOAFIOT HOM 6biTb YBEPEHHbIMU, UTO
Mbl MPEeAAdrdeM CBOMM MOKYMOTeAdM ©6e30MNacHYo
MPOAYKLMIO.
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Sustainability report 2020

ZARINA has a long history of charity, in 2020 the
brand had a focus on more sustainable packaging
materials and shop equipment:

e 500 OOO people refused a plastic bag as part
of the “No plastic is fantastic” campaign during
2020. As an alternative to regular packaging, the
marketing team began the production of durable,
reusable and non-toxic span-bond shopping bags.

ZARINA y>ke MHOro AeT 3aHMMOeTca OAOroTBOpPMU-
TeAbHOCTblo, B 2020 roay 6peHA CAEAOA OKLEHT
HO BOAEe 3KOAOIMMUHbIX YMOKOBOUHbBIX MOTEPUAAOX
M TOProBOM O6O0PYAOBAHMUMN.

 bBoaee 500 OOO wuyeaoBeK OTKO3AWAUCbL OT
NMOKETOB M3 MOAMITUAEHA 3a 2020 roa, NpUHSAB
yuactre B akumm No plastic is fantastic. KomaHaa
MOPKETUHI O Pa3pPabOTAAC MHOIOPO30BbIN
wonep M3 HETOKCUMUHOro CrnaHboHAOQ B KauecTBe
OAbTEPHATUBBI MAQCTUKOBOMY MAKETY.

MHUUMaTMBbI 6peHAOB

e Since February 2020 we have used a case
for anti-theft equipment made from decomposable
bioplastic PLA. It is made from organic
materials and will decompose within 6 months,
when disposed of.

The project «Fashion with meaning» was launched
in 2015. Below we would like to underline its major
achievements:

¢« 1 mln items were sold, the profit was spent on
charity purposes

e 8regular charity weeks were held

¢ 15 collections «Be proud of Russio» released with
prints made by children with developmental issues.

e C oeBpaaga 2020 road Mbl nepewam
HO MCMOAb30OBOHME OHTUKPOXKHbBIX YCTPOMCTB
M3 BMonAacTuka PLA, KoTOpbIM Mpu YTUAM3ALUU
pa3AdroeTca B TeueHue 6 MecaueB OAAroaaps
POCTUTEAbHBIM MOTEPUAAOM B COCTOBE.

OCHOBHble Pe3yYAbTATbI MPOEKTA «MOAOd CO CMBbICAOM>,
cTapTtoBaBLero B 2015 roay:

¢ [lpopoHO BoAee 1 MAH eAUMHUL, TOBAPA, NPUBbIAb
OT KOTOPbIX MOLWAQ HO OAAroTBOPUTEABHOCTD.

e [lpoBeaeHO 8 HepeAb BAOTOTBOPUTEABHOCTMU.
¢ BbinyweHo 15 koaaekumm Be proud of Russia

HO OCHOBe PUCYUHKOB AeTel Cc ocobBeHHOoCTAMMU
PA3BUTUNA.

Melon Fashion Group
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Brand Initiatives

Sustainability report 2020

befree has taken further steps on the brand’s
sustainable journey and supported the following
projects:

e befree creates garments for people with a
different appearances, values and backgrounds.
The main theme of our Spring-Summer 2020
collection was Diversity.

e Encouraging conscious consumption, befree
created a community in vk.com where customers
have the possibility to buy or sell befree clothes
that they don’t need any more. The brand believes
that every item has its own perfect place.

befree caAeAQAM BOXKHbIE LLUOATM Ha nyTtm UCTO%MMBOFO
pPaA3IBUTUA 6peHAG M MNOAACPXAAU CACAYKOLLLIME MPOEKTbI:

e [AaBHOM TEeMoOM ce30HA SS'20 cTAAO pa3Hoobpasume:
befree cospgeT oaeXXAY AAA AOAEN C PA3HBIMMU
LLEHHOCTAMM, BHELIHOCTbIO U TMPOUCXOXKAEHMEM.

e [loouwpas oco3HaHHOe noTpebaeHne, befree
30MNYCTUAM COOBLLLECTBO B VK.com, rae MOKAOHHUKM
OpeHAQ MOIryT KYMMTb MAM MPOACATb HEHYXKHYIO
oaexAY. TOKMM 0OBpPA30OM KOXKAQS Bellb MOXKeT
HaAMTKU cebe HOBOroO XO3AMHA.

MHUUMaTMBbI 6peHAOB

To reduce the quantity of plastic used in our operation,
befree replaced its branded turquoise packaging
by using one bag twice: we give the clothes to the
customer in the same bag in which they arrived
from our suppliers. This will save 8 min plastic bags
per year.

In October 2020 the befree team united
in a large-scale action collecting garbage
in St. Petersburg, Moscow, Krasnodar,
Yekaterinburg, Ufa, Novosibirsk, Penza and
Orenburg. We managed to collect 319 bags of
garbage, 185 of them were sent for recycling.

The brand also presented sustainable garments:
a capsule of men’s sweatshirts from recycled
cofton and women’'s jockets made with recycled
padding.

Melon Fashion Group

befree oTka3aAmcb oT PUPMEHHDbIX 6I/IpPO3OBbIX
MOKeTOB B NOAb3Yy YMAKOBKW, B KOTOpOVI oAEeXAQ
nocrtynaeTr OT NOCTABUMKOB. 2TO MO3BOAWMAO
COKPATUTb MPOU3BOACTBO NMAQCTUKOBbIX MOKETOB
HO 8 MAH LLITYK B IOA.

B okTabpe 2020 roaa KoMaHaAd befree Bo
BTOPOM pPO3 MPOBEAd MACLUTAOHYKO  OKLMIO
no yb6opke Mycopa B CaHkT-lleTepbypre,
MockBe, KpacHoaape, OpeHbypre, Yope,
HoBocunbupcke, lleHse wmn EkaTepuHbypre. Ham
YAOAOCb cobpaTbhb 319 MelwKOB MYycopd, M3 HUX
185 HOMPOBUAKM HO NepepaboTKyY.

BpeHA TakXKe MPEeACTOBUA KOMCYAY MYUMKCKUX
CBMUTLWIOTOB M3  MNepepdBOoTAHHOro  XAOMKA
M MEHCKUX KUPTOK C TMOAKAOAKOM M3 nepe-
PABOTAHHbBIX MOTEPUOAOB.
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Brand Initiatives

Sustainability report 2020

LOVE REPUBLIC

In terms of sustainable development LOVE REPUBLIC
has paid great attention to the packaging and the
ecological footprint of its collection:

e In January 2020 we started the sale of a new
bag made from recycled polyester. 1 412 bags
were sold to our customers during 2020.

e We further developed our project LOVE 2.0, which
was launched last year. We managed to collect
11 tons of clothes for further recycling, sale or
charity (along with the Spasibo foundation).
The project is already working in 11 cities across
Russia.

C TOUKM 3peHuda yCTOMUMBOTO PO3BUTUSA,
LOVE REPUBLIC yaeAamam ocoboe BHUMAHME YMAKOBKE
M DKOAOMMUECKOMY CAEAY CBOUX KOAAEKLLMMN:

e B gaHBape 2020 roaa 6peHA MNPe3eHTOBOA
KOAAEKLMIO CTUABHBIX CYMOK B ABYX LBETAX M3
nepepaboTAHHOro MoAMacTepd. 3a roa 6blAO
NnPoAQHO 1 412 cyMoK.

e [lpoekt LOVE 2.0, 3anyuweHHbn B 2019 roay,
MOAYUMA MPOAOAXNKEHME., HOM YAOAOCH COBPATb
11 TOHH oAEeXXAbl AAA AQAbHENLLIEN MepepaboTKH,
MPOAOXKM UAU BAArOTBOPUTEABHOCTU (COBMECTHO
c ooHaOM <«Cnacubo»). TllpoeKT aenctByeTr
B 11 ropoaax Poccum.

MHUUMaTMBbI 6peHAOB

¢ We completely rejected general plastic bags in

our shops and replaced them with paper ones
and those made from biodegradable plastic.

«  Now we use cotton label tapes, previously they

were synthetic. The label themselves are now
made from paper alone with no plastic layer,
additional information labels in shops are made
now from recycled paper.

« We have also changed the holders for

accessories (previously made from plastic) to
cardboard ones.

. Mbl MOAHOCTbIO OTKA3AAUCD oT OB blUHbIX

MAOCTUKOBBIX MOKETOB B MOAb3Y OYMAXKHbIX
M MU3rOTOBAEHHbIX Cc  AO0BABAEHMEM  BUO-
pa3AaraemMomn Ao06aBKMU.

e BMecTo CcHUHTeTMUecKoM TecCbMbl AAS  OUPKK

HO OAEXAE Mbl MCMOAb3YEM XAOMUATOBYMOXKHYIO.
A  AAS  U3rOTOBAEHMA 3TUX OUPOK Tenepb
ncnoabsyetca 6ymara 6e3 NAACTUKOBOMO CAOSA.
AOMOAHUTEABHbIE WMHOPOPMALMOHHbBIE MOTEPUAAbI
B MArA3MHOX M3roTOBAMBAOTCA M3 mepepabo-
TOHHOM ByMaru.

. TOK>Xe Mbl 3AMEHUAU MAACTUKOBbIE AEPXKATEeAU

AANA OKCeCcCydpoB HO KAPTOHHDbIE.

Melon Fashion Group
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sela

moms & monsters

sela supported the following sustainable initiatives
during 2020:

e Being conscious of COVID-19 we found
new ways to popularize the separate
collection of waste and made an educational
videos to encourage our people to develop
sustainable habits, sharing lifehacks on
separate waste collection.

sela  MoAAEPXAAM  cAepAylOLLME UMHULMOTUBbLI B
0BAQCTM ycTomumBoro pasputma B 2020 roay:

e YUmTbiBOA OrpOHMUEHMa, cBA3OHHble ¢ COVID-19,
Mbl HOLUAM HOBble crnocobbl MOMNYAApPU3ALMM
PA3AEABbHOIrO cbopa Mycopa: KOMOHAQ
O6peHAO MOAFOTOBUAG OHUMMALMOHHBIA POAUK,
MOCBALLEHHbIM AQMCOXAKAM MO  pPA3AeAbHOMY
cbopy Mycopa.

MHUUMaTMBbI 6peHAOB

sela street shops have joined the “Please, call
Galya” project . This is an initiative that aims to
make cities safer for women. In case of unwanted
attention in bars, restaurants, café or just on the
street, woman can ask for help with this neutral
phrase.

We took a part in an initiative of the fund
«Dobrodely of Petersburg» providing them
with clothes for kids.

During the long and lonely COVID-19 months
we supported moms and their monsters with
Instagram translations of fairy tales, and
with cooking classes. We attracted sela and
Melon Fashion Group employees as well as
well-known moms and their kids to the project.

The brand also presented a collection made
from eco-friendly cotton named «sela cares».

Melon Fashion Group

MarasuHbl sela B coopMaTte CTPUT NPUCOEAMHUAUCH
K npoekTty «[losoBute [aAOl», HOMPOABAEHHOMY
Ha 3aLLMTY MKEHLLMH. Aobasa AEBYLLIKQ,
CTOAKHUBLLIOACA C HEXXEAOTEAbHbIM BHWMOHWEM B
6ape, PecTopaHe, KAope MAM MPOCTO HA YAuLe,
MOXXeT OBpPATUTbCA 30 MOMOLLBIO K MEPCOHOAY
BpeHAd, Mpou3Hecsa KoAOBYIO copa3y: «[losoBuTe
[aAtol».

BpeHas CTOA YUACTHWMKOM BAArOTBOPUTEABHOIO
npoekTa «Aobpoaenbl eTepbypra», NPeAOCTABMB
HU>KAQIOLLMMCSH AETCKYIO OAEXKAY.

Bo Bpemsa AOKAOQYHO KOMOHAQ BpeHA
MOAAEPXKMBOAO MOM U MOAbILLEN, TMPOBOAS
B Instagram  OHAQMH-UTEHMA  CKA30K WU
KYUAMHOPHbIE MOCTep-KAJCChl. B mpoekTe mnpuHAAK
yuacTme KOK CcOoTpyaHuKM sela mn Melon Fashion
Group, TOK 1 M3BECTHbIE MOMBbI C AETbMMU.

BpeHA MpeACTABUA AUHENKY OAeXabl sela cares
M3 SKOAOTMUECKM UMCTOTO XAOTMKA.
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CORPORATE
INITIATIVES

KopnopatTumBHble MHUWNUUNATMHUB b

Sustainability report 2020

GREEN OFFICE
3eAneHbln opuc

Here at Melon, we aim to live in balance with society
and the environment and to minimize our influence
on our ecology. During the reporting period we
further developed our «Green office» project, which
was launched last year.

KomaHaa Melon Fashion Group cTpeMuTca »XuTb
B raOpPMOHUM c obuwecTBOM 7] npPUpPoAOM,
UTOobHbI MUHUMUINPOBATb cBoe BO3AENCTBUME
HO oOKpyXxxawwyto cpeay. B 2020 roay npoekT
«3eAeHbln  ouC», 3AMYLLEHHbIM TFOAOM paHee,
MPOAOAXKUA PO3BUBATHLCA.

KOpI‘IOpOTVIBHbIG MHNUMNATUBDI

SEPARATE COLLECTION
OF GARBAGE

Waste has become an important issue these
days, both on a national and an international level.
According to the United Nations, each year 7-10 bin
tons of waste are generated on Earth.

But only one fifth of this waste is recycled. Water,
air and land are exposed to pollution, which leads
to a direct threat to human health and to entire
ecosystems. According to the UN, we should reduce
the quantity of waste produced and at the same time,
treat this waste as a valuable resource, which has to
be returned into the production cycle and used again,
for energy generation in particular.

Melon Fashion Group

PASAEAbHBIU CBOP
MYCOPA

[MpobAaeMa OTXOAOB 30HMMAET BAXXHOE MecTo
HO MNoBecTKe AHA KAK HA TOCYAOPCTBEHHOM,
TAOK W HA MeXAYHOPOAHOM ypoBHe. [lo AOQHHbBIM
OOH, exeroaHo Ha 3eMae obpasyetca 7-10 MApaA
TOHH MYycopa.

Ho TOABKO natas yacTb 3TUX OTXOAOB
nepepabaTtbiBaetca. OT 3arpas3HeHMa CTPOAQOT
BOAO, OTMOCOQEepd WM TMOoUBdA, B pe3yabTaTe
BO3HMKOET HenocpeaCcTBeHHAd Yrpo3d 3A0POBbIO
UeAOBEKA W LLeAbIM 3KocucTeMoM. B cooTBeTcTBUM
C HanpaBAeHmeM paboTbl, 3adgBAeHHbiM  OOH,
HOM HeOOXOAMMO CHU3UTb KOAMUECTBO MYycopd
M B TO e BpeMa obpdaulldTbCA C I3TUMM OTXOAOMM
KOK C LEeHHbIM pecypcoM, TOAK KOK HeKoTopble
MOTEepPUAAbI MOXKHO MCMOAb30BATb MOBTOPHO,
B UOACTHOCTMU, AAS MPOU3BOACTBA SHEPIUM.
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To support local ecosystems, Melon decided to start
with its head office and installed boxes for separate
waste collection. For over a year we have separately
collected paper, glass, plastic and batteries. During
2020 our light bulbs were replaced with LED ones,
we dlso use only biodegradable cleaning products.

SUSTAINABILITY
EDUCATION

Last year we started the practice of sustainable
education. The lectures were quite popular with our
staff. During this reporting period we have lost the
possibility of doing our education off-line, so have
had to transfer it to an on-line format. We have
created 5 instructional video for employees, to make
it absolutely clear why separate collection is
important, what are the steps towards it and what
other projects we have in Melon. The new format of
communication is called Sustainability News.

All newcomers are welcomed on Newcomers Day
when top-managers tell them about the company:
who we are and what is our DNA. In 2020 we also
added to the presentation our vision of sustainability,
drawing the attention of new people to the importance
of this issue. In our internal newspaper M-Jdournal we
have also added a sustainability section.

This sustainability communication is delivered
not only to an internal audience but also to our
subscribers in social networks. We communicate
there, along with company news, our sustainability
projects, their results, education videos and any
other helpful information. The total audience
of the company and brands’ social networks

is 1.2 mIn people.

Sustainability report 2020

UTOBbl MOAAEPXKATb MECTHble 3KOCUCTEMbI, B ocpuUce
Melon Fashion Group Mbl YCTOHOBUAM KOHTENHEPbI
AAS PA3AEABHOro cbopa Mycopa C  CeKLUaMu
AN MOKUAOTYPbl, CTEKAQ, MAACTMKAO U OOTapeekK.
B 2020 roay ™Mbl nepewanm Ha LED Aamnbl
AAS OCBeLlleHWsa ouca U  BUopasAdraemble
MOIOLLLME CPEACTBA AASA YOOPKMU.

OBPA3OBAHUE B OBAACTM
YCTOUWYUBOIO PA3IBUTMUA

B npowaAoM roay Mbl  HOUOAM  OKTUBHYIO
npocBeTUTEAbCKYIO PaBoTy COTPYAHUKOB B OOAQCTU
YCTOMUMBOrO PO3BUTUA CPeaM HALLIMX COTPYAHUKOB,
30MNYCTUB LIMKA AEKLMIN O PA3AEABHOM cbope Mycopa.
N3-3a COVID-orpaHuueHum mn YAOAEHHOM pPaboThbl
BCe obyuatoLme MeponpuaTmns MPOBOAUAUCH
B OHAQWH-gOpMaTe. Mbl BbIMYCTUAM cepuio m3 5
MHOPOPMALIMOHHO-MPOCBETUTEABCKMX BUAEOPOAMKOB
Sustainability News, rae pacCKO30AM O BOXKHOCTU
pasaeAbHOro cbopa Mycopa M MPOEeKTAX, KoTopble
NoAAEPXKMBAET LWITAB-KBAPTMPA Melon Fashion Group.

Kaxkable moAroad B wWTob-kBapTMpe Melon Fashion
Group NpoxoAmuT «AeHb HOBMUKO», FAE TOM-MeHeAXepbl
POCCKA3bIBAKT O KOMMAHUK, BpEeHAOX U MPUHLMMOX,
AXALLMX B OCHOBe Hawewn pabotol. B 2020 roay
Mbl TOKXXE& BKAIOUMAM B MPE3EHTALMIO HALLE BUAEHME
YCTOMUMBOIrO POA3BUTUSA, UTOObI MPUBAEUb BHUMOHME
MepCcoOHOAO K 23TOMYy Bonpocy. B kopnopatmBHOM
XYpHaae M-Journal Tak»Xe MOoAaBMACA PO3AEA,
MOCBALLEHHbBIM YCTOMUMBOMY PA3BUTUIO.

Mbl paccko3biBoeM O Hawew poboTte B OBAACTU
YCTOMUMBOIro PO3BUTUA HE TOABKO CBOMM COTPYAHMKAM,
HO M MOAMUCUMKOM B COLLMOAbHbBIX CETAX — AEAUMCSH
MPOEeKTOMM U  UX PEe3yAbTATOMMU, NyYybAMKYeM
MOAE3Hble BUAEOPOAUKU U APYIYO MHCOOPMALMUIO.
O6woa ayautopma  couceTem  Bcex  BpeHaAOoB
M KOMMOHUM COCTOBUAC 1.2 MAH UEAOBEK.

KOpFIOpOTl/IBHbIe MHNUMNATUBDI

PAPER IN THE OFFICE

We purchase only paper from a certified supplier,
which means that during its production environmental
harm is reduced as much as possible. We also
encourage our team to print only in urgent cases
when its is unavoidable.

The excess paper is transferred to the NaturelLife
Project which delivers it to the recycling factories.

DIADOC

In 2020 we made a great effort to transfer most
of our internal suppliers to the Diadoc system. This
is an electronic workflow system Its implementation
allows us to save time and resources on mail and
also to save paper, as there is no longer any need
to print documents.

Melon Fashion Group

BYMATA B HAWNUX ODPUCAX

Mbl 30KynaemM ByMary TOAbKO Y CEPTUCPULIMPOBAHHOIMO
MOCTABLLMKA, OKO3blBAOLLErO MUHUMOABHOE
BO3AEMNCTBME HA OKPWYKALLYI cpeay B npolecce
MPOM3BOACTBA. B uLeAax cokpauieHUs noTpebAeHus
B6YMArm U COXPOAHEHUA AEPEBbEB OT BbIPYOKM HOALLMK
COTPYAHMKMU  POCNEUdTbIBAOT AOKYMEHTblI TOAbKO
B HEOBXOAMMbBIX CAYUAAX.

McnoAb30BOHHYIO 6OYMAry ™Mbl He YTUAUIUPYEM,
a nepeaaem npoekty NaturelLife ana nmocaeaytoLen
nepepaboTKM MOKYAATYPHDI.

AUNAAOK

B 2020 roay ™Mbl MpoAEAOAM OOAbLUYIO pPaboTy,
UTobbI nepeBecTu BOAbLLUMHCTBO POCCUMNCKMX
MOCTOBLLUMKOB HO 3AEKTPOHHYK CUCTEMY AOKYMEHTO-
obopoTa <«AMOAOK». Ee BHeapeHMe MoO3BOASGET
9KOHOMUTb BPEMSA N CPEeACTBA, TpeboBaBLUMECH paHee
AASl TOUTOBOM MEPECBIAKMU, O TAKXKE 3KOHOMUTb
6ymMary, TOK KOK Tenepb HeT HeobXoAMMOCTHU
MeyaToTb AOKYMEHTHI.
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SPASIBO

The volume of textile production has increased 3 times
since 1980 and this growth continues very rapidly.

At the same time, one garbage truck of textile waste is
thrown away every second in the world. To meet the
challenges of the future we should be more efficient
with this resource. Clothes that already exist should
be also taken care of. The possible solution at this
staoge may be the collection of used clothes separately
from other waste and their second life (charity and
recycling).

For such purposes, we collaborate with the Spasibo
foundation. Thinking about these numbers ond
volumes, it is important not only to rationally
approach shopping, but also to take care of already
produced clothes. These items are either sold in
Spasibo shops, or given to charity. The rest is
recycled. Melon Fashion Group has two Spasibo
boxes in our head office and in our stores.

Sustainability report 2020

POHA «CNACHUBO»

C 1980 roaa ob6beM TEKCTUAbHOIO MPOWM3BOACTBA
yBeAMUMACA B 3 pas3a. ExkeroapaHo 3Ta uMmopa
MPOAOAXKAET PACTU OUeHb BbICTPBIMU TEMMAMMU.

B TO »kKe BpemMa B MUpe exkeCeKyHAHO BbIbpacbiBOeTCH
MOAHBIM MYCOPOBO3 TEKCTUAbHbIX OTXO0AOB. AyMas
06 3TUX UMCPPOX M 0ObeMaX, BAXXHO HE TOAbKO
POLMOHAABHO MOAXOAMTL K LLUOMUHIY, HO M MO3A60TUTbCSH
06 yrke npom3BepeHHOW oaexkae. BO3MOXKHbIM
pelleHneM HO 3TOM 2TAMe MOoXeT CTaTb cbop
OblBLLUEN B YMNOTPEBAEHUU OAEXKALI U €e BTOPUUHOE
MCMOoAb30BaHME (AAA MepeAdun BAAroTBOPUTEAbHBLIM
OPraHMU3ALUAM AU NEPEPABOTKM).

AAS 2TUX LeAer Mbl COTPYAHMUOEM C CPOHAOM
«Cnacmnbo». BbAaarotBopuTeAbHada opraHmMaauma
YCTOHOBAMBOET B FOPOAE CMeUMaAbHble BOKCbhI, KYad
BCe »KeAdllMe MOryT OTAOBATb HEHYXKHYIO OAEXKAY.
CobpaHHbIe BeLLM MpoAdoTCca B MOrasmHax «Cnacnbo»
MAM  NepeadtoTca  Hyxadwowmmca. OcTaabHoe
HOMPOBAAETCA Ha nepepaboTky. KoHTelHepbl
«Cnacmbo» YCTAHOBAEHblI B LWTAG-KBApTUpPEe Melon
Fashion Group v B HALUMX MOTA3MHAX.

KOpFIOpOTl/IBHbIe MHNUMNATUBDI

SHANGHAI OFFICE

Our initiative for sustainability, charity and environmental
care was started in our head office in St.Petersburg last
year. Our Shanghai team supported the idea with their
activities during 2020.

They organized the separate collection of batteries,
paper, plastic and fabric scraps to further recycle in the
office. We are also proud to that our Shanghai team,
together with Rainbow Bridge, decided to support the
pupils of a school in the villoge Ke He, in Sichuan by
providing them with much needed clothes and footwear
so that they could go to school.

Melon Fashion Group

WAHXAMUCKHUU ODHUC

M3HAUOABHO MPOrpPAaMMa MO YCTOMUMBOMY PA3BUTUIO,
BAOrOTBOPUTEABHOCTM U 3060Te 06 OKPY KAIOLLEN
cpeae pPoOAMAOCH B FOAOBHOM ocgomce Melon Fashion
Group B CaHKT-leTepbypre B MPOWAOM TOAY.
Ho yxke B 2020 roay K HOWeEMY ABUXKEHUIO
MPUCOEAMHUAACH KOMOHAO LLUOHXOMCKOro oQoucCa,
NPOBEAS PAA MEPOMPUATUMN.

Tok, B ooouUCe OpPraHM3OBAAM PA3AEAbHBIN CcBop
6aTapeeK, MAKYAOTYPbl, MAGCTUKOBbLIX W TKOHEBbLIX
OTXOAOB, KOTOPbIE HAMPOBAAKTCA HA MNepepadoTKy.
Ocobyto ropAOCTb BbI3blBOET NOpPTHEPCTBO
LWAHXOMCKOM KOMOHAbBI C MPOrpaMMon «Paay>KHbIM
MOCT», OAQrOAQPSA KOTOPOM YUEHUKU U  YUuuTeAsa
LWKOAbI B aepeBHe Ke X3 npoBuHUMKM CblUYyOHb
HO MOCTOAHHOWM OCHOBE 0ODECneuUMBAIOTCA OAEXKAOM
M 0OBYBbIO, UTOObLI MOCELLATb LLUKOAY.
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WORKING AT MELON FASHION GROUP
PaoaboTta B Melon Fashion Group

Smart and talented people contribute to the progress
of our Company, and the Company enhances their
personal self-development. This is what we call
Melon’s internal engine.

We are proud of our team and we understand that
we should take care of its well-being and create an
inspiring working environment.

Employees are paid fair remuneration for their work,
and they are encouraged to develop professionally
ond personally. We provide our employees with
in-house training for their professional development:
our school of leadership and program MEL.on.
In terms of MEL.on’s project, our HR
department organizes the meetings
where the discussion begins and runs
interaction on the most interesting matters:
negotiations, feedback, communication and
other soft skills.

CrnocobHble, OAQPEHHbIE AIOAM BHOCAT CBOM BKAOA
B PO3BUTME KOMMOHMKU, O KOMMAOHUA CrnocobCcTBYeT
MX AMUHOCTHOMY PO3BUTUIO. MMEHHO 3TO Mbl CUMTOEM
BHYTPEHHEN ABUMMXKYLLLEN CUAOM MIAOHQ.

Mbl ropaAMMCA HAWEeM KOMOHAOM M MOHMMAEM, UuTo
AOAXKHbBI 3060TUTHCA O ee BAArONOAYUMM U CO3AOBATb
pabouyto cpeay, KOTOpPAA CAYKMT MCTOUHMKOM
BAOXHOBEHMUS.

CoTpYAHMKOM BblMAQUMBOETCH cnpoBeaAMBOE
BO3HArpoXaeHMe 30 paboTy, noouipdaeTcd
MX MPOCLECCUOHAABHOE M AMUHOCTHOE pPa3BUTHE.
Mbl MpoBOAMM OBYUeHMe, HOMPABAEHHOE HO Bce-
CTOPOHHEEe pa3BUTME: Y HOAC eCTb COOCTBEHHOS
LLKOAO AMAEPCTBO UM OBOPA3OBATEAbHbIA MPOEKT
MEL.on, rae MOX»HO HAYUMTbCA AOBATb OOPATHYIO
CBA3b, BECTU MeperoBopbl, O6LLATbCH C KOAAErOMM
MAM NMpoKauaTb cBou soft skKills.

Pa6oTta B Melon Fashion Group

It is very important for our Company to maintain
a creative, friendly and comfortable atmosphere at
work. Our new office gained the prized Best Office
Awards 2020 in the category of «Price and quality».
This inspiring space helps us to attract even more talent.

The Company carries out an annual survey regarding
our employees’ attitude to their workplace. Recently,
the amount of positive feedback is gradually
growing. In 2020, 92% of respondents assessed their
working conditions as very comfortable.

Melon Fashion Group

HoM oueHb BOXXHO, UTOBbI B KOMMAHMM COXPOHAAOCH
TBOPUECKAS, APYXKECKAa M KOMOPOPTHAA aTMOCopepa.
Haow HOBbBIM 0OQOUC MOAYUMA TMOUETHYK HArpoay
Best Office Awards 2020 B HOMMHOUMKU <«LleHa
M KauecTBO». MOXXHO CMEeAO CKO30Tb, UTO HALL OQOUC -
OTAMUHDBLIM MHCTPYMEHT AAA TMPUBAEUEHMA HOBbIX
TAAQHTAMBBIX COTPYAHMKOB.

KoMnaoHuna exxeropHo npoBoamT onpoc My Voice
Mo 30Mepy BOBAEUEHHOCTM MepCcoHAAd. Tak, B 2020
roay 92% pecrnoHAEHTOB OLLeHUAM YCAOBUA TPYAQD KOAK
OUeHb KOMQPOPTHbIE.
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HEALTH AND LONGEVITY

Melon makes all possible efforts to help our people
stay healthy and fit.

Our employees are active both at work and in life.
Last year, we had fewer possibilities for sport than
usual. Nevertheless, yoga classes functioned when
they were permitted twice a week in our office.

Most public sport events were banned last year, but
17 Melon runners managed to participate in race ZaBeg.

The Company provides all our employees in our head
office with Voluntary Health Insurance, which provides
quick access to professional medical services. At the
office we held several lectures and events devoted to
medicine and health. In 2020, a doctor visited our
head office twice a month so that people could get
medical advice without leaving their job.

Sustainability report 2020

BAOPOBbE U AOATOAETMUE

Melon Fashion Group npuAaroeTt Bce yYcuAma, UTobbl
MOMOUb HALLMM COTPYAHMKAM OCTOBATbLCA 3A0POBbLIMMU
M MOAAEP>KMBATb XOPOLLYIO CPOPMY.

M3AOHLblI OKTUBHbI HE TOABKO B MPOQOECCUOHAABHOM
AEATEABHOCTU, HO U B XKM3HU B LLEAOM. B npoLuAoM roay
BO3MOXHOCTEM 3AHMMATbLCA CMOPTOM ObIAO MEHbLLUE,
ueM o06bluHO. HO mnocae cHATMA OrpaHMUYEHUN
Mbl CTOAM ABCOXAbl B HEAEAK MPOBOAWTb B HOLUEM
oguMce 3AHATUA MOTrom.

HecMoTpa Ha oTMeHY OOAbLUEM UACTM MACCOBbLIX
CMNOPTUBHDbIX MeponpuUaTUn, 17 COTPYAHUKOB
Melon Fashion Group CcMOrAM nMpPUHATL YuacTue
B MeponpuaTtmm 3aber.

BceM COTpYAHWMKAM o0QUCA BbIAGETCA  MOAMC
AOBPOBOABHOTO MEAULMHCKOro CTPOXOBAHMUA,
UTOBbl KOXKAbIM MOI MOAYUUTb MPOCOECCUOHAABHYIO
MeAMLUMHCKYIO MnoMollb. B ocouce npowaa cepuda
AEKLMN U MeponpUATUM, MOCBALLEHHbIX MeAULMHE
M 3p0poOBblo. [TOMMMO 3TOro, ABA pa3d B Mecdal,
WTA6-KBAPTMPY MocelioeT BpAU, UTO MO3BOAAET
MOAYUNTb  KBOAUCOUUMPOBOHHYIK  MEAMULMHCKYIO
KOHCYUAbTALMIO MPAMO B OQpUCe.

Pa6oTta B Melon Fashion Group

We believe that the best way to deal with disease
is to prevent it. As our people are deeply involved
in the working process, the Company gives us the
opportunity to carry out preventive measures in the
workplace, such as vaccination (against FLU, hepatitis
B, tick-borne encephalitis, diphtheria and tetanus)
and fluorography.

We are proud that our team are people who care.
Every year, we organize blood donations at our
office. In 2020, thanks to 30 of Melon’s volunteers,
we moanaged to collect 20 liters of blood for the
St. Petersburg blood bank.

Melon Fashion Group

Mbl TAK)Xe CUMUTAEeM, UTO AYULLMN crnocob 60pbbbl
c 6OAE3HAMUM — TMPOCPUAOKTMKA. TAK KOK HaAWwM
COTPYAHUKMU  OKTMBHO BOBAEUeHbl B  paboumi
npoLuecc, KOMMNaHua AQeT BO3MOXHOCTb MPOBOAWUTDH
MPOOUACKTUUECKME Meponpuatmua Ha  paboueM
MecTe, HamnpuMmep, BaAKUMHAuUM (MPOTMB rpunnag,
renaTuTa B, KAeLWeBOro aHLEMAAUTO, AUCPTEPUN,
CTOABHAKAO) U QOAKOOPOrPACOUIO.

A ewle Mbl HEBEPOATHO FOPAMMCSH, UTO B HOLUEW
KOMOHAE paboTaloT HEPABHOAYLLUHBIE AOAU. KaXKAbIN
roA ™Mbl MPOBOAMM TPOAMLMOHHBIM AeHb AOHOpPA.
B 2020 roay 6aaropopa 30 BOAOHTEPOM HOM
YAOAOCb cobpaTb 20 AuUTpOB KpoBU AAa COHKT-
MeTepbyprckoro 6AHKA KPOBM.
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COVID-19

Retail was among the sectors of the economy most
affected by the COVID-19 paondemic. For several
months during 2020 all our retail shops were fully
closed. This new reality demanded of us a rapid and
firm response.

Taking care of our personnel, we offered our
employees the chance to work from home. For all of
them remote workplaces were organized by our IT
team. In urgent cases they could use a taxi to get to
the office and back during the most difficult time in
March and April.

To support our team in the long months of isolation we
initiated on-line activities both internally and in social
networks: broadcasts of sport exercises, willpower,
procrastination, theta healing, effectiveness webinars,
cooking classes and many others. We managed to
preserve a feeling of unity.

We fulfilled all the requirements of local governmental
bodies and provided our office and shops with all the
necessary items of personal protective equipment.
At the end of 2020 our office was checked by
Rospotrebnadzor with no failings identified.

Sustainability report 2020

COVID-19

PO3HMUHOA TOProBAA CTAAG OAHMM M3 HaAMboOAee
MOCTPOACBLUMX CEKTOPOB IKOHOMUKKM OT MAHAEMMUU
COVID-19. B TeueHMe HECKOAbKMUX MecqaueB
2020 roapac BCe HAWWM PO3HUUHbIE MATO3UHDI
OblAM 3AKPbITbl. HOBOA peaAbHOCTb MOTPEeBOBAAA
OT HOC BbICTPOro M YBepEHHOIro PeArMpoBAHMA.

Ha BpeMa AOKAOYHAO M B LLeAAX 3060Tbl O MepPCOHOAe
BCe M3AOHLblI OblAM MepeBeaeHbl HO YAOAEHHbIN
PEXKMM pPaBOoThI. IT-cneumaAmcTbl onepaTUBHO
OProHM30BOAM HeoBxoAUMble MOAKAKOUEHMUS
K CUCTEMAM U MPOrPAMMOM AAA PABOTbl M3 AOMOA.
B cAayuae ocTpon HEOBXOAMMOCTM MOCELLEHNA OCPUCa
B MapTe M anpese COTPYAHWUKM MOFAM BOCMOAb-
30BATbCA YCAYrOMM TAKCKM 30 CUET KOMMOHUN.

UToBbl MOAAEPXKATb KOMOHAY B AOATME Mecdlbl
CAMOM3OAALNM, Mbl MPOBOAUAMU OHAQMH-
MeponpuaTua KOK BHYTPM KOMMAHMUM,
TOK W B  COLMOAbHbIX ceTax. J3To  6blAM
CMOPTUBHbIE  YMPOXKHEHMSA, Kypcbl Mo  paboTe
C CMAOM  BOAWU, TMPOKPACTUHALIMEMN, U3YUEeHUe
TETAXMAMHIO, CEMMHAPbl MO  3COCPEKTUBHOCTH,
KYUAMHOPHbIE KAQCCbl M MHoroe apyroe. OBLIMMU
CUAOMKM  HOM  YAOAOCb COXPOHATb  UYBCTBO
eAUHCTBO.

CoraacHo TpebOoBOHMAM MECTHbIX OPraHOB BAOCTH,
Mbl 06ecneumAm OPUC U MAra3MHbl HEOBXOAMMBIMMU
CPeACTBAMU MHAMBUAYOABHOM 3aLWLKMTHL. B pe3yabTaTte
npoBepkn PocnoTpebHoa3opa B KoHue 2020 roaa
HUKOKMX HOPYLLUEHUM BbIABAEHO HE ObIAO.

Pa6oTta B Melon Fashion Group

ANTI-CORRUPTION
ACTIVITIES

At Melon, we operate ethically and in compliance
with all the relevant national laws. We act fairly and
diligently, do not tolerate bribes, high-value presents
or any other dubious situations that can hurt the
Company’s reputation. We also work to counteract
all forms of corruption within Melon with no
failings identified.

Melon employees caon report any violation or
suspected abuse to ftheir in-charge or hotline,
by phone, or e-mail. The hotline is operated by
an external provider which communicates all
cases directly to top management.

To select the best counteragent and be sure that
our purchaoses are free from corruption, we use
the independent tender resource Fabrikant. All
partners with purchase contracts higher than
RUB 100 thousand must be selected on this platform.
We also include an anti-corruption paragraph into all
our contracts.

The measures stated above give us a sense of security
against the threat of corruption, but even so we work
to improve our internal processes in this area.

Melon Fashion Group

AHTUKOPPYNUUNOHHAA
AEATEADHOCTD

B cBoel AeaTeAbHOCTU Mbl OMMPOEMCAa HO 30KOHO-
AOTEABCTBO W KOPMOPATUBHYK  OUIHEC-ITUKY.
PaboTtaeM uyecTHO M AOBPOCOBECTHO, He TepnuMm
B34TOK, AOPOrocToAlMX TMOAQPKOB U ABY-
CMbICAEHHbIX cuTyaumm, BpocatoLLmx TEeHb
Ha penyTtaumto. Melon Fashion Group npoTuBOCTOUT
BCEM CPOPMAM KOPPYMLUN.

CoTpyYAHUKM MB3AOHO MOryTt coobLlaTb O AOOOM
HOPYLLUEHUM WMAM MOAO3PEHUM B 3A0YMOTPEBASHUU
HEenocpPeACTBEHHOMY PYKOBOAUTEAID UAM MO ropauen
AUHUWN, TEAECPOHY WMAM IAEKTPOHHOM nouTte. NopaJvasa
AUMHUA  OBCAYUXKMBOETCA BHELUIHUM MPOBAMAEPOM,
KOTOPbIM MepeAdeT QOAKTbl TOM-MEHEAXKMEHTY.

UTo6bl BEIOPATH AYULLErO KOHTPOMEHTA U UCKAIOUUTb
KOoppynuuio B MpoLecce 30KYMOK TOBAPOB WM YCAYT,
O TOKXXe eCAM CYMMA KOHTPAKTa B6oAble 100 Thicau
pybAaenr, Mbl UCMOAb3YEM HE3ABUCUMYID TEHAEPHYIO
NAOWOAKY «PabpmKkaHT». Bce aoroBopbl comnpo-
BOXKAQKTCA OHTUKOPPYMLMOHHOM OFrOBOPKOMN.

2TU Mepbl ACKT HOM YBEPEHHOCTb B HEBO3MOXKHOCTM
KOPPYMLMK, U Mbl MPOAOAXKOEM YAYULLOTb Mpouecchl
B 9TOM HOMPOBAEHUM.
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INCLUSION AND COLLABORATION WITH RABOTA-I

MHKAO3MBHbBIM MOAXOA U COTPpYaHMUECTBO ¢ PaboTa-i

As a commercial company, our primary aim is
business, but at the same time we always keep
in mind the responsibility we have to society as
a significant taxpayer and employer. In 2013 together
with the Raul and Rabota-i funds we launched
a social project of supported employment. Its aim is
to give to young people with disabilities, graduates
of orphanages and correctional schools their first
working experience.

Mbl — KOMMepPUEeCKas OPraHM3aLmsa, 1 ycnex B busHece —
HOWO OCHOBHOSA LeAb. C APYron CTOPOHbI, ABAASCH
KPYMHENLLNM HOAOFOMAGTEABLLIMKOM % paboTo-
AOTEAEM, Mbl OLLYLLOEM OTBETCTBEHHOCTb Mepea
obuwecTtBoM. B 2013 roay COBMECTHO C COOHAOM

«Payab» M LeHTpoOM «PaboTa-i» ™Mbl 30MYCTUAM
COLMOABbHbIN MpPoeKT Mo COMPOBOXXAQEMOMY
TPYAOYCTPOMCTBY, MO3BOASAOLLLUMN MOAOAEXM

C OrpPOHMUEHHbIMWU BO3MOXHOCTAMM 3A0POBbA,
BbIMYCKHUKAM AETCKUX AOMOB M KOPPEKLMUOHHbIX
LLKOA MOAYUMUTb MepBbIM OMNbIT pABOTHI.

MHKAIO3MBHbBIM MOAXOA,

The first wards of Rabota-i were employed in Melon
Fashion Group in 2013 as assistants to the data base
administrator, since 2014 St. Petersburg shops of
all four brands (ZARINA — since 2014, befree — 2016,
LOVE REPUBLIC - 2017 and sela since 2020) also
joined the project offering Sales Floor Counter, Alarm
Installer, Stock keeper Assistant and Store Manager
Assistant positions. In terms of the project 160 young
people gained temporary working experience (6-9
months) in Melon Fashion Group and 9 of them
received a permanent offer from the company.

After their first work most participants found
permanent jobs in other companies and continued
their careers there. Therefore, Melon Fashion Group
together with the Rabota-i centre helped young
people to believe in themselves, find their own way
and get the feeling of being needed and useful for a
business.

Responding to the request from the regions in 2020
other cities joined the project and first ward in Orel got
his first working experience in the sela store there.

To make the process of adaptation smoother for both
the store team and the young people, proper work is
done with them in terms of the project. The shop team
where the new person will join pass through training
organized by Rabota-i. This education takes place 4
times a year, 250 MFG employees have completed it.

Melon Fashion Group

B 2013 roay KOHAMAOTBHI LeHTpa <«PaboTa-i»
nonpoboBAAM CBOWM CUAbI B ocpuce Melon Fashion
Group B KauecTBe MOMOLLHMKOB GAMUHUCTPATOPA
603 AOHHbIX. B 2014 roa0o K NpoeKTy Np1coeAMHUANCH
netepbyprckme marasmubl ZARINA, B 2016 - befree,
B 2017 — LOVE REPUBLIC, a B 2020 roay — sela.
AN MPOEKTA COMPOBOXAOEMOIO TPYAOYCTPOMCTBA
BblAEAEHbI OTAEAbHbIE MO3ULLNU: MOMOLLHMK
KAOAOBLLUMKO M MeHeaXKepd MArad3mHO, YCTOHOBLLMK
OAOPMOB M Ap. 3a roabl coTpyaHuuectBa 160
MOAOAbLIX AlOAEN MOAYUMAM OMbIT BPEMEHHOM PaABOoThl
(6-9 MecaueB) B Melon Fashion Group, 13 HMX
9 ueAOBeEK TPYAOYCTPOUAMCH B LUTAT KOMMOHUN.

BOABLUMHCTBO pPebAT MOCAE MPOXOXKAEHMUSA MPOrPAMMbI
COMPOBOXACQEMOro TPYAOYCTPOMCTBA B  MArA3MHAX
n ogpomce Melon Fashion Group BbIlLAM HO OTKPbITbIN
PbIHOK TPYAO W CMOFAM COMOCTOATEABHO HOMTU
PABOTY B APYIrMX KOMMOHWUAX. Mbl BEpuM, UTO HOLLU
MPOEKT MOMOraeT MOAOABIM AOASM C UHBOAUAHOCTbBIO
M BbIMYCKHUKOM KOPPEKLMOHHbBIX LIKOA MOBEPUTb
B cebd, HOMTU CBOM MYTb M MOUYBCTBOBATb, UTO OHMU
MOIrYT MPUHOCUTb OBLLLECTBY MOAb3Y CBOUM TPYAOM.

B 2020 roay mporpoMMa MOAYYUMAOD POCLUMPEHME —
mepBbi MOAOMEUHbIN LeHTpa <«PaboTa-i» BbileA
Ha paboTy B MarasmH sela B r. Opea.

UTo6bl YyMpoCcTUTb M YCKOPWUTb MPOLLECC OAQMTALLUM
AN KOMOHAbBI MAro3mHa U KOHAMAOTOB LLEHTPQ,
C HUWMU TPOBOAMTCA TMPEABAPUTEABHAA pPABOTA.
COTPYAHMKM MOFA3MHOB TMPOXOAAT CreLMOAbHbIe
TPEHWHIM, OPraHM3O0BOHHbIE LEeHTpoM «PaboTa-i».
ObyueHne npoBoAUTCA 4 pO3d B roap, 30 TOAbI
coTpyaHmnuectBa 6oaee 250 coTpyaHmMkoB Melon
Fashion Group nNpoLWwAM TPEHUHI N,
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For young people with disabilities, graduates of
orphanages and correctional schools we organized
the <«School of service», where they study new
professions (such as cleaner, or any kind of assistant
in the store). Also the guys are helped with CV
composition and the interview skKills.

Melon Fashion Group was a pioneer of the supported
employment project and we are happy to say that
our initiative was followed by other caring companies
like: IKEA, DPD, KFC, Magna, TPV, SWISSAM, Baltika,
Bushe, charity shop Spasibo, Lenta, Dochki-Sinochki,
Lekopttorg, Leroy Merlin, Petrovich, Sberbank and
others.

Each March in our head office there takes place
a meeting of counselors, graduates of the project
and representatives of Rabota-i, where the results
of the program are described, and the participants
are rewarded. The summary of the project
was documented in the movie <«Unique staff»,
please take a look via this link:

https://www.melonfashion.ru/news/unikalnye-kadry/

Sustainability report 2020

Anqa MOAOADBIX AOAEN c OFrPAHUYEHHbBIMM
BO3MOXHOCTAMU 3A0POBbA, BbIMYCKHMKOB AETCKMUX
AOMOB M KOPPEKLMOHHBIX LLUKOA BbIAC OPrOHM30BAHA
«llIkoAnad cepBMCA», FTA€ OHM MOrYyT OCBOMUTb HOBblE
npogoecchun (KAMHEP, MOMOLLHUK MArA3MHA), d TAK>Ke
COCTOBMTb CBOE MepBoe pe3toMe U MOArOTOBUTbCH
K cobeceAOBAHUAM.

Melon Fashion Group - nMoHep B 0OBAACTH MOAAEPIKKM
TPYAOYCTPOMCTBA AOAEM C MHBOAUAHOCTbIO,
BbIMYCKHMKOB AETCKMX AOMOB U KOPPEKLMOHHbIX
LLIKOA. Mbl CUQCTAMBBI, UTO K HALIEN MHULMATUBE
NMPUCOEAUHUANCDE U ApYrue KpyrHble KOMMOHUU,
B ToM umcae IKEA, DPD, KFC, Magna, TPV, SWISSAM,
«baaTuko», «bylwe», OBGAOroTBOPUTEAbHbLIM MOrO3uMH
«Cnacmbo», «AeHTa», «AOUKN-CbIHOUKMK», «AekOnTTopr»,
«Aepya MepaeH», «[leTpoBunu», «COHEPBAHK» U Apyrue.

ExxeropoHo B MapTe B LWTOG-KBOPTUPE MPOXOAUT
BCTPEUO KOHCYUAbTOHTOB UeHTpa <«PaboTa-i», ero
BbIMYCKHUKOB U HOCTOBHWKOB, KOTOPbIE MOAAEPKUBAIOT
pebaT B MArasmHax. Mbl AEAMMCH pPe3yAbTATOMMU
Haower paboTbl U HOFPOXKACEM KOAAEr 3d yuacTue
B NporpamMme. boAbLLe MHOPOPMALMKM O AEATEABHOCTU
LeHTpa «PaboTa-i» MOXXHO Y3HATb B AOKYMEHTOABHOM
QEUABbME «YHUKOAbHbBIE KOAPbBI» MO CChIAKE:

https://www.melonfashion.ru/news/unikalnye-kadry/

MHKAIO3MBHbBIM MOAXOA,

The total expenses of the company during the whole
life of the project have been RUB 17 min.

Our social project with Rabota-i is not only a charitable
act, but also a sign that social funds can not be
successful without the support of business. Setting
an example, we are sure that we will inspire others
and will be able to bring more benefits to society.

In 2020 Melon Fashion Group took part in a great
initiative launched by Raul and Sberbank -
we are one of the members of the supervisory
board, whose aim is to find the best solutions for
employing young people with a lower starting point.
We work on this initiative together with other
market leaders: IKEA, Philip Morris International, SAP
CIS and others.

Melon Fashion Group

30 BpeMa CcyLLLeCTBOBOHUA MPOrpPaMMbl COMPOBOXKAQ-
eMoro TPYAOYCTPOMCTBA KOMMOHUA MHBECTUPOBAAQ
B MPoeKT 17 MUAAMOHOB pyYDAemn.

CoTpyaHuuecTBo ¢ «PaboTa-i» — He mpocTo 6Adro-
TBOPUTEAbHOCTb. OHO MOKA3bIBOET, UTO MOAAEPKKA
KPYMHOro 6mM3Heca Mo3BOASET COLMAAbHBIM COOHAOM
AOBUTbCA ycnexa B CBOEM AeAe. Mbl MOAOEM MpUMep
M YBEPEHbI, UTO BAOXHOBUM APYIMUX M CMOXKEM MPUHECTMU
obLecTBY BOAbLLE MOAb3bI.

B 2020 roay Melon Fashion Group npuHaAQ yuyacTtue
B 3HAUMMOMN MHMLMATUBE CPOHAC «PayAb» 1 CHepBbaAHKa:
Mbl ABASEMCA OAHMM M3 UAEHOB HOBAIOAOTEABHOrO
coBeTd, KOTOPbIM CTPEMUTCA HAMTU AYULLME peLleHns
AN TPYAOYCTPOMCTBA MOAOAbLIX AOAEN C HUIKMMMU
CTAPTOBbLIMU BO3MOXHOCTAMMU, HOUMHAIOLLLIMX
TPYAOBYIO AEATEAbHOCTb. Mbl paboTaeM HOoaA 3TUM
MPOEeKTOM BMecTe C APYrMMU AUAEPOAMU  PbIHKA,
Takmmum Kok IKEA, Philip Morris International, SAP CIS
M APYrUMUK.
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ABOUT THIS REPORT

Ob 2TOM OTUeEeTE

This report has been produced by the Melon Fashion
Group reporting team. Melon Fashion Group’s board
and management group has been involved in the
process. The report has not been reviewed in full by
any third party.

The previous report was published on 6 June 2020.
This report covers the calendar year from 1 January
until 31 December 2020.

Questions relating to this report can be directed to
SamoylovaAE@melonfashion.com.

This report was inspired by GRI Standards.
Additional information about our ownership
structure and financial statement can be found
in our Annual Report.

OTueT MOoAroOTOBAEH rpynnon oTueTHocTM Melon
Fashion Group npwu yyactum PYKOBOACTBA
M MEHEAXXMEHTO KOMMOHMKU. OTueT He MNPOXOAUA
OLLeHKY HUKOKOM TpeTben CTOPOHOMN.

MpeablaAYLLMIA OTUET BblA ONYBAMKOBAOH 6 uioHa 2020
road. Hacrtoawmm oTueT OXBATbIBOET KOAAEHAJPHbIN
roa ¢ 1 anuBapa no 31 aoekabpa 2020 roaa.

Bonpochbl, cBA3AHHbIE C HOCTOALLMM OTUETOM, MOXKHO
HOMPOBAATb MO AAPECY:
SamoylovaAE@melonfashion.com.

OTueT MNOAroTOBAEH HO ocHoBe cTaHadpToB GRI.
AOMOAHUTEABHYIO MHOPOPMALMIO O CTPYKTYpeE COb-
CTBEHHOCTM U COUHOHCOBYIO OTUETHOCTb MOXHO
HonTK B f[oaoBOM oTueTe Melon Fashion Group.

O6 >TOM oTUEeTE

BOUNDARIES

This report covers the global activities of the Melon
Fashion Group; that is AO Melon Fashion
Group and its wholly-owned subsidiaries.
The report does not cover Melon Fashion
Group franchising stores, a total of 240 stores
in four countries.

Melon Fashion Group

FPAHULUDBI OTYETA

OTueT OXBATLIBOET AEATEABHOCTb KAK AKLMOHEPHOIro
obuwiectBa «MaaoH PawH Mpyn», TAK M AOUEPHUX
KOMMOHWUM, HOXOAALLMXCA B MOAHOM COOCTBEHHOCTU
pynnbl. B oTueTe He paccmaTpuBatoTca 240
CPPAHYAM3MHIOBbIX MarasmHoB Melon Fashion
Group, PACMOAOXKEHHbIX B UeTblpex CTPAHOX.
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